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COMMERCE

Paper - 1.5 : Marketing And Services Management
Time : 3 Hours Max. Marks : 70

Instruction : Answer should be written either in English or Kannada.

N - & / SECTION - A
1. 3 3903 RYmREce DT WB-TIRAR w030, TS NWT-TJ 1 TR ©OBTD.

Answer any five of the following sub-questions. Each sub-question carries
two marks. 5x2=10

()  QBOWARTODI), TTVIR.
Define Marketing.

(b) ?iraiewb?dd Q0 wwam‘i NTOA. .
Explain the term micro-environment.

(c) oPeeN IIFS Q0TI ? LIBRARY

Surana College
Ne. 16, South End Road,
(d) TR WZe D0TBeD 9 BAMGAILORE - 560004

What is Product Mix ?
(e) Reswo IPTOELY doTBe 9

What is consumer behaviour ?

What is Service market ?
() Jodsere dodwen HoTBeRd 9 -
Who is a travel agent ?

(g) HO-ZRéruion domBe 9
What is Telemarketing ?
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dgen - 2 / SECTION - B

& $¢N3 cinRTEe et THRER Ik, T8 TR ¥ SO, 3x6=18
Answer any three of the followmg questions. Each question carries
six marks.

2. ‘a—ﬁa@mdd msavisaﬁ%iaba RNWOA.
Explain the features of e-business.

3. oD ISFI0D 53930331}95 ©OINTI, BoFTIN QDTOA.
Explain briefly the personal factors of consumer behaviour.

4. TRX SR SIADV @O:’D 50371%?3’)3 ﬁo%wmﬁ RNWOR.
Explain the stages involved 1n new product development.

5. TRIEI0D AIJFoSI), D|[OA.
Explain the Promotional mix.

6. TpRReEd W) Jodwes Rekne ROELBLNTTY, DW|OA.
Explam t_he charactenstms of Tounsm and Travel services.

en - » / SECTION - C
3 IPNT CSRFTREIR TR agéglﬁ@ﬁ wZoR. T e;d)édﬁ TRTOR, 203NN, 3Ix14=42
Answer any three of the following questions. Each quest1on carries

fourteen marks.
7. QBRI TOORFNRTTY, DJWOA.

Explain the functions of marketing.

8. mdaséé INCFITR DOTTED ? mm&g [NEFBTRT STIONTIY, DWOA.
What' is, market segmentation ? Explain the bases of market segmentation.

9. 233 APFT Q0TBeR 7 BS JPFST NeS Ty VeTNT WOBNTY, DIJOR.
What is Pricing ? Explain the factors influencing pricing decision.

10. Rednd o DI MHOTNTR), WA,
Discuss the meaning and characteristics of services.

11. odween, 08mo ReSNT QTOWRDE 0FBTY, DTOA.
Explain the marketing mix of Health Care Services.
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